	Deep Structural Revisions

	Original Paragraph
The Trouble with Hipsters
People complain that they are everywhere, but perhaps hipsters are becoming “mainstream” in today’s earlier generation. Young adults continuously get sucked into marketing traps due to their desire to fit in. Expensive apparel and hobbies, such as bicycling and music collecting, now have a label attached to them. It seems if anybody is getting enjoyment out of "hipsterism," it is the marketers. In fact, hipsters even come in categories that go from the homeless style to the retro style. The need to be different makes hipster a now common, and overpriced, trend.



	Identify the themes

The Trouble with Hipsters
People complain that they are everywhere, but perhaps hipsters are becoming “mainstream” in today’s earlier generation. Young adults continuously get sucked into marketing traps due to their desire to fit in. Expensive apparel and hobbies, such as bicycling and music collecting, now have a label attached to them. It seems if anybody is getting enjoyment out of "hipsterism," it is the marketers. In fact, hipsters even come in categories that go from the homeless style to the retro style. The need to be different makes hipster a now common, and overpriced, trend.

Two sentences related by the growing size of the trend

Two sentences related by the notion that marketers profit from hipsters
One sentence devoted to how a group is defined by products
One sentence devoted to the hipster’s motive



Match the Language to the Themes: Marketers are Profiting off of Hipsters

	



	
	Select the text in this column and change its color to reveal one way to improve the text.

	Tidy the Language
People complain that they are everywhere, but perhaps hipsters are becoming “mainstream” in today’s earlier generation.
	
	People complain that they are everywhere, so perhaps hipsters are becoming “mainstream” in the younger generation.

	Speak for Everyone

People complain that they are everywhere, so perhaps hipsters are becoming “mainstream” in the younger generation.
	
	Considering how often they annoy us, hipsters seem to be going mainstream in the younger generation.

	Eliminate “due to” (caused by)
Young adults continuously get sucked into marketing traps due to their desire to fit in.
	
	Young adults continuously get sucked into marketing traps by their desire to fit in.

	Just Passed Scenic Views
Young adults continuously get sucked into marketing traps by their desire to fit in.
	
	Desperate to fit in, young adults continuously get sucked into marketing traps.

	Replace Passive with Active
Desperate to fit in, gullible young adults continuously get sucked into marketing traps.
	
	Desperate to fit in, gullible young adults rush straight into marketing traps.

	Choose the Right Subject and Verb
Expensive apparel and hobbies, such as bicycling and music collecting, now have a label attached to them.
	
	Savvy marketers have attached labels to expensive apparel and hobbies such as bicycling and music collecting. 

	The Right Subject, Verb, and Benefit

It seems if anybody is getting enjoyment out of "hipsterism," it is the marketers.
	
	Whatever the benefits of "hipsterism," the marketers are getting the profits.

	Follow the Emerging Theme

In fact, hipsters even come in categories that go from the homeless style to the retro style.
	
	In fact, they’ve even created hipster categories from homeless style to retro style.

	Follow the Emerging Theme

The need to be different makes hipster a now common, and overpriced, trend.
	
	Capitalizing on their need to be different, marketers have made hipster a now common, and overpriced, trend.

	Re-State the Theme

Capitalizing on their need to be different, marketers have made hipster a now common, and overpriced, trend.
	
	Capitalizing on their need to be different, marketers have made hipsters into consumers of a common, and overpriced, trend.


Comparison So Far
	Original Paragraph
People complain that they are everywhere, but perhaps hipsters are becoming “mainstream” in today’s earlier generation. Young adults continuously get sucked into marketing traps due to their desire to fit in. Expensive apparel and hobbies, such as bicycling and music collecting, now have a label attached to them. It seems if anybody is getting enjoyment out of "hipsterism," it is the marketers. In fact, hipsters even come in categories that go from the homeless style to the retro style. The need to be different makes hipster a now common, and overpriced, trend.


	
	Revised Sentences
Considering how often they annoy us, hipsters seem to be going mainstream in the younger generation. Desperate to fit in, gullible young adults rush straight into marketing traps. Savvy marketers have attached labels to expensive apparel and hobbies such as bicycling and music collecting. Whatever the benefits of "hipsterism," the marketers are getting the profits. In fact, they’ve even created hipster categories from homeless style to retro style. Capitalizing on their need to be different, marketers have made hipsters into consumers of a common, and overpriced, trend.


Reorganize for Logic
	Revised Sentences,

Original Order

1. Considering how often they annoy us, hipsters seem to be going mainstream in the younger generation. 4. Desperate to fit in, gullible young adults rush straight into marketing traps. 3. Savvy marketers have attached labels to expensive apparel and hobbies such as bicycling and music collecting. 5. Whatever the benefits of "hipsterism," the marketers are getting the profits. 2. In fact, they’ve even created hipster categories from homeless style to retro style. 6. Capitalizing on their need to be different, marketers have made hipsters into consumers of a common, and overpriced, trend.

	
	Sentences Reordered

1. Considering how often they annoy us, hipsters seem to be going mainstream in the younger generation. 2. In fact, they’ve even created hipster categories from homeless style to retro style. 3. Savvy marketers have attached labels to expensive apparel and hobbies such as bicycling and music collecting. 4. Desperate to fit in, gullible young adults rush straight into marketing traps. 5. Whatever the benefits of "hipsterism," the marketers are getting the profits. 6. Capitalizing on their need to be different, marketers have made hipsters into consumers of a common, and overpriced, trend.


Improve Fluency
	Revised and Reordered Sentences 

Considering how often they annoy us, hipsters seem to be going mainstream in the younger generation. In fact, they’ve even created hipster categories from homeless style to retro style. Savvy marketers have attached labels to expensive apparel and hobbies such as bicycling and music collecting. Desperate to fit in, gullible young adults rush straight into marketing traps. Whatever the benefits of "hipsterism," the marketers are getting the profits. Capitalizing on their need to be different, marketers have made hipsters into consumers of a common, and overpriced, trend.
	
	Improved Fluency
Considering how unique they think they are, there certainly seem to be a lot of hipsters. So many, in fact, that they’ve splintered into sub-categories from retro-hipster to homeless-hipster. And wherever young people act in groups, savvy marketers will rush in to sell them stuff. US companies have slapped their labels on expensive hipster apparel and even hobbies such as bicycling and music collecting. Desperate to fit in, gullible young adults are rushing straight into marketing traps that promise “be yourself” but deliver “like the million others who buy this same cardigan.” Whatever the benefits of "hipsterism," the marketers are getting the profits. Capitalizing on the hipsters’ need to be different, marketers have turned them into consumers of a common, and overpriced, trend.


Final Comparison
	The Trouble with Hipsters


People complain that they are everywhere, but perhaps hipsters are becoming “mainstream” in today’s earlier generation. Young adults continuously get sucked into marketing traps due to their desire to fit in. Expensive apparel and hobbies, such as bicycling and music collecting, now have a label attached to them. It seems if anybody is getting enjoyment out of "hipsterism," it is the marketers. In fact, hipsters even come in categories that go from the homeless style to the retro style. The need to be different makes hipster a now common, and overpriced, trend.


	
	Pity the Hipsters

Considering how unique they think they are, there certainly seem to be a lot of hipsters. So many, in fact, that they’ve splintered into sub-categories from retro-hipster to homeless-hipster. And wherever young people act in groups, savvy marketers will rush in to sell them stuff. US companies have slapped their labels on expensive hipster apparel and even hobbies such as bicycling and music collecting. Desperate to fit in, gullible young adults are rushing straight into marketing traps that promise “be yourself” but deliver “like the million others who buy this same cardigan.” Whatever the benefits of "hipsterism," the marketers are getting the profits. Capitalizing on the hipsters’ need to be different, marketers have turned them into consumers of a common, and overpriced, trend.


